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Digital Transformation and
the Business IT Point of
View

Part 1. IT Trends driving Digital Business
Innovation

= Comments on the Digital Business Innovation
Institute’s Model of key trends

= Comments on the Singapore Infocomm R&D
Model of key trends

Part 2: Business — IT Integration

= Rethinking Business - IT Integration in light of
today’s Digital Transformation

= The success of SMU School of Information
Systems as a university programme focused on
Business IT integration

= Implications for Japan

Part 3: Big Data & Analytics: What does it
mean for
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Digital Disruption: What, Why
and the How for the C-level
Executives

We are witnessing a new wave of digital disruptors.

The time needed for mass consumer adoption of
these disruptive technologies across the globe has
decreased significantly from an average of seventy
years for airplanes to two years for Facebook.

We are already seeing signs of digital disruptors -
the high number of new Infocomm technology
(ICT) startups with significant governmental
support, investors’ high valuation of novel and
innovative business models for example Alibaba
and UBER; and new technologies that are much
more pervasive for example the use of sensors that
are continuously collecting data in the Internet of
Things.

Digital disruptors will be a force that we will all
have to confront - from consumers to businesses.

= WHAT are these digital disruptors ?

&AJ SR should Senior Management be concerned
by the impending disruptions ? And more
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